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THE KENTUCKY \IUSEU\I 
inside 
Western advertisi ng .gra duate Laura Whal en 
is gain ing a wide range of experience as adver-
tisi ng assistant at a computer firm . 
Union Underwear gives WKU ad students 
a chance to t ry their luck at naming a new 
product. 
Photo spread recounts November 198 1 ad-
ve rtising seminar. 
Museum campaign 
is class promotion 
by Sondra Epley 
Western Kentucky University advertising 
students are developing ad cam poigns for 
competition this sp ring . This time, however , 
instead of competing in the American 
Adv ertising Federation com petition , the 
students wi ll be com pating against each 
o ther . 
The 20 studen t s in Advertising Problem 5 
clos s have been divided into three team s. 
T he team 5 or .. agenc ies" will com pete 
again st each other t o present a plans book 
and pr omotional ideas to the " clien t : ' The 
Kentucky Museum , on Western ' s c ampus , is 
th is year ' s client. 
The Kentucky Museum was chosen as the 
client because th e project for AAF com· 
petition did not seem appropriate for the 
class. Carolyn Stringer , faculty ad viser to 
the class said , " We didn ' t think the product 
case study was suitabl e for the program . It is 
geared m are toward the graduate level in 
which a three-year corporate plan for 
Corning Gloss must be presented : 
Despite the fo ci that the students are 
com peling again st each other and for a local 
instead of notional client , String er feel s that 
the type of work involv ed is relati v ely the 
some as in previous years. The studen ts 
work to define the target audien ce-- ils 
quantity , demographics , and psycho-
graphie s. I n addition , the student s prepare 
on interest and personality profile of the 
. prev iou s and potential u sers of the Museum . 
Personnel of the Kentuc ky Museum will be 
responsible for i udging the com petition . 
The Kentucky Museum project does not 
represent the first tim e advertising students 
ha ve worked for a loc al client. A sim ilar 
projec t in w hich a summer promotion was 
dev el oped for Shakertown at South U nion 
was done in 1978. T he students ' effort s 
proved successfu l ; attendance t o Shaker -
town ' s Jul y festi v al in c reased 96 percent 
over the previous year . Visitation over the 
entire season in c reased 20 percent. 
Emery Lewis speaking at luncheon. 
Success story 
The Ad Club's Novembe r 
seminar provided the best 
opportunity yet for the in-
terchange of professional 
and student ideas. 
Visiting profeHionals 
inCluded: 
Emery Lewis, chief e x · 
ecutive officer, M cCann-
Erickson Advertising Agen-
cy, l ouisville. 
Edward H. Chambers. 
senior vice p resident, Ken-
tuck.y F ried Chicken Cor-
porat ion, louisville. 
Shir ley Mingus , media 
director, L es H art Adver-
tising Agency, Nashville. 
Pam Cinque, adverti s· 
ing director, Th e CaHner 
Knott Company. Nash-
vil le. 
Sarah Glenn, m a nager, 
Storer Cable Communica· 
tions, Bowling Green. 
Bill Holley, creative di· 
rector, Buntin Advertising 
Agency, Nashville. 
1--
Pam Cinque 
Edward H. Chambers 
v 
Bill Holley with student Ellen Humphries. 
A portfolio 
promotes you 
by Sondra Epley 
Before graduating, orm 
yourself. 
When preparing for job 
interviews, advertising stu-
dents need to equip them -
selves with a very useful 
weapon--a portfolio. 
" For me, they ' ll be 
looking for originality , 
creativity, neatness , and, of 
course, graphics," senior 
Lori Hewson soid. An ad v er -
tising major with a minor in 
ort and grol?hic design , 
Hewson is Duilding her port-
folio with projects done in 
her ort classes. I n addition , 
shewill be adding some free 
lonce projects including a 
logo she recently created for 
Airport l i9uors and another 
logo she IS currently de-
signing for a Bowling Green 
raaie station. 
Thereis no secret formula 
to exactly what should go 
into a portfolio. Greg Wi Ilett , 
a senior currently serving 
as ad co-m anager for 
Western ' s College Heights 
Herald , said he will use 
newspaper ads and a pro-
gram and post,card he did 
for Western s theatre 
department in hi s portfolio. 
" But, I ' d use something I 
did as an infant if I thought 
it were relevant ," he added. 
Of course, a resum e is 
also needed. Som e people 
have their resum es printed 
profes sionally , whi l e others 
settle for regular typing 
paper to cut down on cost s. 
According to H ewson and 
Willett , alfhough resumes 
are im portant , they don ' t 
necessarily give the inter -
viewer the total picture. 
Hewson maintained that a 
resuml'! doesn ' t get you a 
job; it ' s the interview that 
really counts. Willett agreed 
but also said that an 
eye-catching resum e is help-
ful . " A resume has to be 
good enou,ah to get you an 
interview, he said. 
Short(s) story 
BVD seeks new product name. 
by Am y Kitchens 
Naming a product can be 
one of tfie most " difficult , 
but interesting " tasks a 
company faces , according 
to John Gould , a ssociate 
marketing manager of the 
BVO Company in Bowling 
Green. 
Gould discus sed naming 
products at the March 22 
meeting of the Adverti s ing 
Club. He olso reported the 
progress of the company ' s 
efforts at nom ing its new 
line of men ' s underwear . 
Mem bars of the print ad· 
ver t ising cl o ss present at 
the meeting eagerl y awaited 
Gou ld ' s report , a s th ey hod 
submitted several names to 
th e comp any . H owever , no 
d ecision hod been mode ye t. 
T he com pony was st ill in -
volved in running legal 
checks on the preliminary 
nom as selected for t he 
product. 
T here are severa l step s 
in volv ed in nom ing new 
pr odu c t s, Goul d said . Th e 
fir st is th e actual ideo or 
con cep t for the product. 
R esearch is then done to 
find out just who t he poten -
tial can sum er i s and what he 
rea ll y wonts. 
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Once the research is com-
pleted, the com pony must 
conc entrate on the im age it 
wonts to convey to the 
consu mer . " You have to 
know where you want to g o 
and what your image is :' 
'1 
!'You have to know 
~h.r. you want to go 
~ft~ wH~j,r Imag. I.:; 
~ 
Gould em ph a sized that a 
good product nam e w ill 
convey that desired image. 
Other att r i butes of on effec-
tive nome include brev ity , 
relevance t o the product , 
and m emorabil ity , he said. 
B V D genera ted " tons of 
nom es " and put them 
th roug h a very' subjective 
analysis , Gou ld said. Th e 
potential nom es were then 
checked in a tradem ark 
registry to make sure they 
weren ' t already in u se. 
According to Gould , a com-
pony p'relers not to use a 
tradem arked nom e because 
" you don ' t wont to confuse 
the consum er: ' 
T here is a 9r~ot deal o f 
frustra ti on In v ol ved in 
finding an original name. 
Gou ld and com ponx offi-
c ials liked the nome ' Bro x-
ton " subm itted by Western 
student Wendy lose. Gould 
was disappointed , however , 
when he sow the name on a 
pair of women ' s ieons while 
he w a s standing In line at a 
theatre one night. 
" It r uined 
evening :' 
my w h ol e 
New Camera 
Western ad verti Sin g 
st udent s now have 
access to a v aluable 
graphics tool - a new 
Com pugrophi c ver t ic al 
camero system . 
Th e camero makes 
photostats of lin e art , 
ph otograph s, o r even 
three-aim ensional ob-
jec t s. I n add i tion , the 
com era enlarges or re-
du c es up to 300 percent. 
Pur c hased with de-
partm ental equipm ent 
funds , the new c om era 
system w a s in sta lled at 
the b eginning of the 
spring sem ester . 
I t is located in th e 
journa li sm deportment 
on the 3r d floor of the 
Academ ic Com p l ex . 
Honor Society 
Two WK U stu dents-
Am y Kitchens and 
Greg Willett - have 
been elected to Alpha 
Delta Sigma, the no-
tional honor SOCiety of 
th e Am eri can Adver-
ti sing Federa ti on. 
T a be eligible, a stu-
dent ' s grades must be 
in th e upper 10 per c ent 
of those In the univer-
sity departm en t in 
which the ad vertiSing 
program is loc ated . 
I n additi on , nom i-
nees must be approved 
by a notiona l acodem ic 
com m ittee com p osed 
of AA F student c hapter 
advi sers. 
Output 
Western graduate pushes computer software 
by Leesa Chum bier 
l aura Whalen is a one-
woman ad agency . 
As advertising assistant 
at SAS I nstitute. a com puler 
softwa re com pony in Cary . 
North Carolina , Whalen IS 
invol v ed in all aspects of the 
company ' s advertising . 
T he two-person ad depart-
m ent at SAS is responsible 
for crecting the company ' s 
ad vert is ing totolly in house·· 
designing , w riting and pro-
ducing . 
Whalen is also responsible 
f or a quart e rly newsletter 
distributed to people who 
buy th e com pony produ c t s. 
I n addition , pub l ic rela -
tion s acti v ities ore inc lud ed 
in he r responsibilities . She 
send s out press releases and 
ott e nd s nine trade shows 
yearly to demonstrate the 
company product s. 
Whalen says the variety 
involved in her work is what 
she likes most. 
Whalen describes the 
company as " p'retty inter-
esting :' It ' s built on a lake 
and tias a racquetball court 
and a com pany subsidized 
ca fet eria. PM Magazine 
recently covered the com-
pany locally , and the seg· 
m ent may soon be broadcast 
nationally . In 0 ecem ber , 
SAS w as reco~nized as the 
fastest 9rowlng private 
company In the US . 
" When I first took the job , 
I was afraid I was becom ing 
too specialized , but now I ' ve 
found out they have ad-
vert isi n g agenc ies that 
specialize in com puter soft-
ware:' Whalen predicts she 
will s tay in sam e pha se of 
thecomputer industry . " I ' m 
kinda fi xed :' 
Whalen prepar ed for her 
career with a variety of 
work experiences while still 
in college, including 
working at the c am pus tele-
vision station. Thi s im-
pressed m any people, she 
said , because m any colle~es 
do not have televiSion 
stations. Whalen used c la ss 
projec t s and tapes of com-
mer ci al s done in radio c la ss 
in her par tfol i o. 
Whalen said she thinks 
recent graduates should 
" ju st look at their first job 
as just another year of 
sc hool . You get out of 
sc h ool ; you graduate and 
feel like you don ' t know 
enouQh , but it all falls in 
place.' 
At least it seem s to have 
for L aura Whalen. 
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